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Referring to the scheme

In the first reference, the scheme should be 
referred to as “Sainsbury’s Inclusive Community 
Training Programme, part of the Active Kids For 
All scheme”.

All subsequent references (in the same 
communication) can refer solely to “Sainsbury’s 
Inclusive Community Training Programme”.
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The Logo

To represent the Active Kids For All scheme, 
Sainsbury’s has created a vibrant and distinctive 
logo for use on all associated materials.

The logo is derived from the energy and dynamism 
of the Sainsbury’s Active Kids graphic identity, but 
with a more adult feel to appeal to teachers and 
other professionals, who are serious about learning 
how to work with kids of all abilities.
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Exclusion Zone

The exclusion zone is the space reserved 
around the Active Kids For All logo. This 
ensures it remains distinct and does not 
become crowded by other elements. No 
other type, graphics or partner logos must 
be placed in this area.

For all sizes, the exclusion zone is defined  
as the height of the wheelchair silhouette, 
as shown opposite.

Exclusion Zone
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Logo Size

The Active Kids For All logo has a 
minimum size to ensure legibility.
 
The smallest size is 30mm wide.

There is no maximum size!

Minimum size

30mm
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One Colour Logo

In unusual circumstances, such as 
when there are print limitations, you 
may need to use a one colour version 
of the logo.

Please only use this version when 
absolutely necessary.
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Please Don’t

Please treat the Active Kids For All logo 
with respect and do not be tempted to 
modify, change or ‘improve’ it!

Here are a few examples of things  
you shouldn’t do.

Please don’t:
1. Distort the logo
2. Rotate the logo
3. Position on photographs
4. Alter the colours

1.

3

2.

4
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The font used on all Active Kids For All 
communications is Mary Ann. 

Ensure typography is legible at all 
times. A minimum size of 12pt is 
recommended.

Typography

Mary Ann Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789£©@%&?!.,:;‘’( )*

Also available in the following weights;

Light
Light Italic
Regular
Italic

 
Medium Italic
Bold
Bold Italic
Extra Bold
Extra Bold Italic
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Colour Palette

The colourways in the Active Kids For All 
logo are selected from the Active Kids colour 
palette to create a strong, cohesive identity 
which is bright and energetic.

CMYK

RGB

0 / 51 / 100 / 0  

247 / 146 / 30

CMYK

RGB

50 / 0 / 10 / 10  

106 / 188 / 207

CMYK

RGB

0 / 100 / 0 / 0  

236 / 0 / 140

CMYK

RGB

0 / 0 / 0 / 100

0 / 0 / 0
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Official Partners

Sainsbury’s Active Kids For All collaborates 
with a range of sporting bodies. It is 
important we give credit to their support in 
a clear, but unobtrusive manner.

Lots of logos together can look messy so 
please stick to one of the following solutions.

If creating your own brand bars with select 
or different partner logos, please try to stick 
to these formats.

Official Partner Brand Bar

Use as a footer, in conjunction with a larger Active Kids For All logo as a separate 
element (see Usage Examples on p12-17).

Appropriate weighting of the Official Partner Brand Bar 
can be achieved by following the simple formula below.

W = Width of inspired by 2012 logo

W x 1 W x 4.25 W x 1 W x 1 W x 8.25 W x 1
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Official Partners
Official Partner Lock-up

Use where official partners must be credited within 
the same space or on third party communications.

Ensure the Official Partner Lock-up is tagged 
if used within digital documents.
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Local Partners

There may be instances where other local 
organisations will need accreditation 
within our lock-up.

This format is to be used for the local 
county sport partnership. These 
contributors will sit as a secondary 
brand within our lock-up hierarchy.

Always use the lock-up format shown on 
the right hand side. When creating these, 
please replicate the position and relative 
size of the logos.

The Active Kids For All logo should 
not appear alongside any other 
commercial logos unless in this format.

Local Partnership Lock-up Example

Use whenever a local partner must be credited within the logo lock-up. 

Constructing Local Partnership Lock-ups

1. �Add supporting logo underneath ‘Supported by’ - ensure the supporting logo 
does not break out of the allocated area.

2. The supporting logo should be centre aligned with ‘Supported by’.

3. �Both of these together should be vertically aligned with the rest of the lock-up.

2. Centre align

3. Vertically aligned

1. Allocation area
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Letterhead or content heavy communication

Official Partner Logo Lock-up.

On the following pages are examples of how 
Active Kids For All communications might 
look. Use these as guidance for creating your 
own materials. These are purely illustrative 
examples and all copy and creative will need 
to be approved.

Please note logos should only be used in 
relation to the Active Kids For All programme.

On content heavy communications such as 
letterheads, use the Official Partner Logo 
Lock-up without any additional graphics as 
these can be distracting.

Lorem ipsum,

dolor sit amet, officiis gloriatur eam et, vim in liber delenit appellantur. Insolens tincidunt definiebas in 
duo, ei est dolores digni gloriatur eam et, vim in liber delenit appellantussim.

Lorem ipsum dolor sit amet, mentitum volutpat similique quo ne, veri nusquam percipit ad nam, quo quaeque 
adipiscing reformidans in. Vocibus  periculis his at. Id quo illum utinam, qui quidam disputando accommodare in. 
Ei nec movet zril copio sae, tale apeirian patrioque cu quo, falli iuvaret alienum ei vis. Ut copiosae molestiae mei. 
Pro cu nisl menandri. Et nisl aperiri interesset est, sumo sapientem no vix, duo nisl movet audire in. Case copiosae 
signiferumque no vix. Scaevola placerat no sit. Eos magna illum suscipiantur no.

Et nisl aperiri interesset est, sumo sapientem no vix, duo nisl movet audire in. Case copiosae signiferumque no vix. 
Scaevola placerat no sit. Eos magna illum suscipiantur no. Et nisl aperiri interesset est, sumo sapientem no vix, duo 
nisl movet audire in. Case copiosae signiferumque no vix. Scaevola placerat no sit. Eos magna illum suscipiantur no.

Eos ne nobis theophrastus. Nisl consequat his ei, inani accusata ut nam. Sint posse definiebas eu ius. Ei epicurei 
euripidis pri, novum democritum te cum. No cum vero quodsi verterem. Lorem ipsum dolor sit amet, mentitum 
volutpat similique quo ne, veri nusquam percipit ad nam, quo quaeque adipiscing reformidans in. Vocibus periculis 
his at. Id quo illum utinam, qui quidam disputando accommodare in. Ei nec movet zril copiosae, tale apeirian 
patrioque cu quo, falli iuvaret alienum ei vis. Ut copiosae molestiae mei. Pro cu nisl menandri. Et nisl aperiri 
interesset est, sumo sapientem no vix, duo nisl movet audire in. Case copiosae signiferumque no vix. Scaevola 
placerat no sit. Eos magna illum suscipiantur no.

Et nisl aperiri interesset est, sumo sapientem no vix, duo nisl movet audire in. Case copiosae signiferumque no vix. 
Scaevola placerat no sit. Eos magna illum suscipiantur no. Scaevola placerat no sit. Eos magna illum suscipiantur.

Eos ne nobis theophrastus. Nisl consequat his ei, inani accusata ut nam. Sint posse definiebas eu ius. Ei epicurei 
euripidis pri, novum democritum te cum. No cum vero quodsi verterem

Eos ne nobis theophrastus. Nisl consequat

Ephrastus.
Consequat.

Eos ne nobis theophrastus. Nisl consequat his eiosse definiebas eu ius. Ei epicurei euripidis pri, novum democritum te cum. No cum vero quodsi verterem Eos ne nobis theophrastus. Nisl consequat his ei,  

inani accusata ut nam. Sint posse definiebas eu ius. Ei epicurei euripidis pri, novum democritum te cum. No cum vero quodsi verterem

Usage Examples

Local Partnership Lock-up Example.

Letterhead or content heavy communication

Lorem ipsum,

dolor sit amet, officiis gloriatur eam et, vim in liber delenit appellantur. Insolens tincidunt definiebas in 
duo, ei est dolores digni gloriatur eam et, vim in liber delenit appellantussim.

Lorem ipsum dolor sit amet, mentitum volutpat similique quo ne, veri nusquam percipit ad nam, quo quaeque 
adipiscing reformidans in. Vocibus  periculis his at. Id quo illum utinam, qui quidam disputando accommodare in. 
Ei nec movet zril copio sae, tale apeirian patrioque cu quo, falli iuvaret alienum ei vis. Ut copiosae molestiae mei. 
Pro cu nisl menandri. Et nisl aperiri interesset est, sumo sapientem no vix, duo nisl movet audire in. Case copiosae 
signiferumque no vix. Scaevola placerat no sit. Eos magna illum suscipiantur no.

Et nisl aperiri interesset est, sumo sapientem no vix, duo nisl movet audire in. Case copiosae signiferumque no vix. 
Scaevola placerat no sit. Eos magna illum suscipiantur no. Et nisl aperiri interesset est, sumo sapientem no vix, duo 
nisl movet audire in. Case copiosae signiferumque no vix. Scaevola placerat no sit. Eos magna illum suscipiantur no.

Eos ne nobis theophrastus. Nisl consequat his ei, inani accusata ut nam. Sint posse definiebas eu ius. Ei epicurei 
euripidis pri, novum democritum te cum. No cum vero quodsi verterem. Lorem ipsum dolor sit amet, mentitum 
volutpat similique quo ne, veri nusquam percipit ad nam, quo quaeque adipiscing reformidans in. Vocibus periculis 
his at. Id quo illum utinam, qui quidam disputando accommodare in. Ei nec movet zril copiosae, tale apeirian 
patrioque cu quo, falli iuvaret alienum ei vis. Ut copiosae molestiae mei. Pro cu nisl menandri. Et nisl aperiri 
interesset est, sumo sapientem no vix, duo nisl movet audire in. Case copiosae signiferumque no vix. Scaevola 
placerat no sit. Eos magna illum suscipiantur no.

Et nisl aperiri interesset est, sumo sapientem no vix, duo nisl movet audire in. Case copiosae signiferumque no vix. 
Scaevola placerat no sit. Eos magna illum suscipiantur no. Scaevola placerat no sit. Eos magna illum suscipiantur.

Eos ne nobis theophrastus. Nisl consequat his ei, inani accusata ut nam. Sint posse definiebas eu ius. Ei epicurei 
euripidis pri, novum democritum te cum. No cum vero quodsi verterem

Eos ne nobis theophrastus. Nisl consequat

Ephrastus.
Consequat.

Eos ne nobis theophrastus. Nisl consequat his eiosse definiebas eu ius. Ei epicurei euripidis pri, novum democritum te cum. No cum vero quodsi verterem Eos ne nobis theophrastus. Nisl consequat his ei,  

inani accusata ut nam. Sint posse definiebas eu ius. Ei epicurei euripidis pri, novum democritum te cum. No cum vero quodsi verterem
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Use graphic strips in Active Kids For All colours 
to hold headline typography. These can bleed 
in from the edges of the page. Use of white 
space is fine.

Usage Examples

Candidate Course Booklet

Logo, Official Partner Brand Bar and Strips.

Illustrative example only

Candidate

Course Booklet
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Usage Examples

Word Template

Logo, Official Partner Brand Bar and Strips.

PowerPoint Template

Logo, Official Partner Brand Bar and Strips.

Use graphic strips to add energy and dynamism 
without taking up too much space.
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Logo, Official Partner Brand Bar and Strips.

Certificates

Usage Examples

Certifi cate of Attendance
This is to certify that

has successfully completed the above course, held on

at

Signed Date

Tip:
With larger sizes, black typography can make 
layouts look dull. Use one of the Active Kids 
For All colours instead.
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Logo, Official Partner Brand Bar and Strips.

Promotional 4pp flyer

Usage Examples

The 6 hour workshop, which is made up of both practical 
and theory elements is funded by Sainsbury’s and is 
being offered free of charge to anyone involved in the 
delivery of physical education. The workshop aims
to provide candidates with the knowledge and skills to:

1.  Recognise the infl uence of their perceptions and experiences on 
what they do and try

2.  Identify techniques and recognise the appropriate delivery 
implications for good inclusive practice

3.  Recognise appropriate teaching implications

4.  Identify potential challenges to participation
and identify possible solutions 

5.  Understand key aspects of legislation 

6.  Recognise pathways within disability sport 

7.  Appreciate classifi cation in disability sport

8.  Identify sources of additional information and guidance relevant 
to disability sport and PE

In order to support the workshop all candidates will receive a 
resource booklet, cards providing practical examples of inclusive 
activities and access to
additional online resources.

The Sainsbury’s Active Kids For All 
Inclusive PE Training Programme is a 

new innovative UK-wide training course 
designed collaboratively by Disability 

Sports NI, Disability Sport Wales, 
English Federation of Disability Sport 

and Scottish Disability Sport to provide 
teachers, trainee teachers and classroom 
assistants with the knowledge and skills 

needed to run inclusive PE sessions. 
The project is supported by the British 

Paralympic Association.

Disability Sports NI
028 9038 7062
email@dsni.co.uk 

Scottish Disability Sport
0131 317 1130
admin@scottishdisabilitysport.com 

Disability Sport Wales
02920 334923
bookings@disabilitysportwales.com 

English Federation of Disability Sport
01509 227750
federation@efds.co.uk

If you would like to fi nd out more about organising or securing your place 
on the Sainsbury’s Active Kids For All Inclusive PE Training Programme, 
please contact your relevant home country organisation:

Front

Inner spread
Use coloured holding devices, coloured 
typography and lists to break up long copy 
and make communications easier to read.

Ensure sufficient colour contrast by only 
using light text on darker backgrounds and 
vice versa.
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Logo, Official Partner Brand Bar 
(landscape) and Strips.

Activity Card

Usage Examples
Front

Back

STEPS

Blind and partially sighted:

•  Use hi-visibility skittles

Deaf and hard of hearing:

•  Use fl ag/bib to signal start/fi nish of the activity

Physical disability:

•  Ensure any players requiring ramp/chute have a 
suitable supply of balls to throw

Learning disability:

•  Consider allocating teams the row of skittles 
that is closest to them

Easier Harder

S •  Reduce the size of the playing area
•  Use a larger playing area

•  Have a wider space between
the skittles

T •  Teams to knock down closest
row of skittles

•  Players must use non-dominant 
hand when throwing

E
•  Use large balls

•  Use larger skittles

•  Allow unlimited number 
of beanbags

•  Use smaller skittles

•  Allocated number of beanbags 
per player/team

P •  Increase the number of 
people on each team

•  Reduce the number of 
people on each team

S
•  Stop activity after specifi ed time 

limit and count how many skittles 
each team has knocked over

•  Introduce time limit for 
knocking down all skittles

Impairment specifi c 

considerations

Beanbag Skittles

How to play

Equipment needed

Net, court, wall games

Beanbag Skittles

• Rovitatus que volupie ndeliquatqui de qui

• Facitios sus 

•  Ihit, quam non rerum ad everisqui qui rest aut quodige 
nimolo explandis incid que non conecabo 

•  Ores est, testius ressus saeribus soluptat volupta 
speribus est faciundes dis ventior iandia accaturibus, 
nos iduntem veris explitia dolessimin non 
cullantis ut fuga 

•  Natquid magnitiunda cumque reni aut as mint quis 
quas modit ius consequia voles eumqui dolorae nonsedi 
qui dolorae pra consedi quis

• Rovitatus que volupie ndeliquatqui de qui

• Facitios sus 

•  Ihit, quam non rerum ad

Tip:
Use coloured strips to add  
weight to sub-headers.
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Email Signature

Tip:
If the Official Partner Lock-up is required, 
ensure all logos are fully legible.

Ensure contact details are in plain text 
and not included within the designed  
jpeg. Ensure the Official Partner  
Lock-up is tagged.

Usage Examples

Illustrative example only

01 /	 Referring To The Scheme 
02 /	 The Logo 
03 /	 Exclusion Zone
04 /	 Logo Size
05 /	 One Colour Logo
06 /	 Please Don’t
07 /	 Typography
08 /	 Colour Palette
09 /	 Official Partners
10 /	 Official Partners
11 /	 Local Partners
12 /	 Usage Examples
13 /	 Usage Examples
14 /	 Usage Examples
15 /	 Usage Examples
16 /	 Usage Examples
17 /	 Usage Examples
18 /	 Usage Examples
19 /	 Usage Examples
20 /	 Contacts



19

Partner Website Usage

Tip:
On websites that are templated, there may 
not always be space for the full brand bar 
or lock-up. In these instances, use the 
standalone logo with plenty of white 
space around it.

Usage Examples
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Contacts

Thank you

Allana Isaacs
Communications Manager
INITIALS Marketing
020 7747 7400
ai@initialsmarketing.co.uk

Kat Southwell
Active Kids For All Manager
01509 227 751
AK4A@efds.co.uk 

For access to Active Kids For All logos or queries on anything in these guidelines, 
please contact:

Please Note: Any use of Active Kids For All logos will need Kat’s approval.

Primary Contact

Other Contacts
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